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• Public Service Announcements – radio and print 
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http://www.focusonfiduciary.com/


are simply brokers looking to sell a product…not advice.  I hope the Focus on Fiduciary campaign helps 

people better understand the different aspects of the financial services industry” 

 

NAPFA is distributing CD-ROMs with pre-recorded Public Service Announcements (PSA), PSA scripts, 

and print ads to the media throughout the summer.  All PSA files are available for download through 

www.FocusonFiduciary.com.  If you are a member of the media and would like a copy of the CD-ROM, 

or would like to discuss the principles behind the campaign, please contact Liane Warcup at (630) 578-

6684 or info@clarusplans.com. 

 

Consumers and financial professionals looking for information on the Focus on Fiduciary campaign can 

visit www.FocusonFiduciary.com. 

 

ABOUT NAPFA 
 
Since 1983, The National Association of Personal Financial Advisors (NAPFA) has attracted Fee-Only 
financial planners across the country by promoting some of the strictest guidelines possible for 
professional competency, comprehensive financial planning, and Fee-Only compensation. With more 
than 1,300 members across the country, NAPFA has become the leading professional association in the 
United States dedicated to the advancement of comprehensive, Fee-Only financial planning. 
 
For more information about NAPFA, please visit www.napfa.org. 
 
ABOUT LIANE WARCUP 
 
Liane Warcup, CFP®, is the founder of Clarus Financial Planning, a Fee-Only financial planning 
firm located in Geneva, Illinois.  Clarus Financial Planning specializes in working with everyday 
people, helping them brighten their financial picture and achieve their goals.  To learn more 
about hourly, as-needed financial planning, visit www.clarusplans.com.   
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